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12.8M

reach in the last 90 days, TikTok and IG. Nov 12, 2026

acegotchu.com/lifestyle

Lifestyle and wellness partnerships, in videos for young men

who buy what works.

169.5K

followers on TikTok and IG

65M

total views, TikTok and IG

Brands: Based Bodyworks / Interview Coder / SKIN1004 / Granola

THE WORK

Based Bodyworks, paid

635K

views across two paid videos, 388.1K and
247.7K.

The Ordinary, organic
397K views

Skincare routine, organic
298.3K views

WHO YOU REACH

79% male, 81% aged 18 to 34
(42.2% 18 t0 24, 38.4% 25 to 34).
US 31.4%, UK 10%, Canada 7.5%.

Source: platform analytics, Nov 12, 2026.

PARTNERSHIPS

Test
3 post contract.

Partner (best value)
2 to 3 TikTok or IG videos a monthona 3
month commitment.

Launch bundle
TikTok and IG, plus LinkedIn, around one
moment.

Rates on request. Every quote is scoped
to your brief.

Start a partnership Email ace@acegotchu.com with your product, the goal and timing.

Pulled Nov 12, 2026 from platform analytics.
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