
Ace Gaddi, creator (@acegotchu) and Head of Marketing at Series acegotchu.com/tech

about 50K
avg impressions per LinkedIn post, last 5 posts, 78 to 88% outside my network. Nov 12, 2026

Partnership posts that put your product in front of operators.
On LinkedIn, most of them don't follow me yet.

78 to 88%
outside my network

1.7M+
views a month, Series company page I run

Brands: Based Bodyworks / Interview Coder / SKIN1004 / Granola

THE  WORK

Interview Coder, paid TikTok

375.6K
views on one paid TikTok.

My post on growing our founder's
LinkedIn
62.6K impressions, 185 saves

Based Bodyworks, two paid videos
635K views

WHO  YOU  REACH

8,725 LinkedIn followers, about
50K impressions a post. Series
company page I run: 42K
followers, 1.7M+ views a month.
Across TikTok, Instagram and
LinkedIn: 178K followers. 65M
views on TikTok and IG.

My day job is Head of Marketing at
Series, a venture backed social
network that lives in iMessage. I
write the Series company page
and placed our press in Forbes and
Business Insider. I went to
Michigan Ross. I write partnership
posts like I write for Series: clean
drafts, quick approvals.

PARTNERSHIPS

Test
3 post contract.

Partner (best value)
2 to 3 LinkedIn posts a month on a 3
month commitment.

Launch bundle
LinkedIn plus TikTok or IG around one
moment.

Rates on request. Every quote is scoped
to your brief.

Start a partnership Email ace@acegotchu.com with your product, the goal and timing.

Pulled Nov 12, 2026 from platform analytics.
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